Name: ______________________          Period: ___          Date: _______________
Ch. 2 Target Market Activity

Market Segmentation

Conduct a Google search on the Internet for an advertisement of a product that you use and like.  Answer the following questions for the selected advertisement.

1. Name of the product featured in the ad. ___________________________________________________________

2. Write a description of all aspects of the demographic segmentation of the product.

a. Age __________________________________________________

b. Income________________________________________________

c. Gender________________________________________________

d. Education Level_________________________________________

e. Life Stage______________________________________________

f. Occupation_____________________________________________

3. Write a description of the GEOGRAPHIC segmentation.  Does the product seem to be targeted to a specific, state or part of the country?  Explain….

4. Write a description of the PSYCHOGRAPHIC segmentation.  Is the intended market:

a. Active or Passive_________________________________________

b. Adventurous or Timid_____________________________________

c. Health conscious or NOT health conscious___________________

d. Guess the hobbies of the intended market__________________________________________________

5. Write a description of the BEHAVIORAL segmentation of the advertisement.  Is the ad focusing on:

a. Rate of Use….Is the product used often, sometimes or seldom?

_____________________________________________-

b. Benefits of the product…..what benefits is the ad suggesting product use will provide?  _____________________________________________________

c. Loyalty…..Is the ad focused more on brand familiarity? _____________________________________________________
d. Occasional Response…..Is this product presented as though it would be a great gift?__________________________________________

6. Explain why target markets are important for products and companies?
